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New Text: Fashion & Youth

Introduction

The youth of our country follows the fashion trends like no other generation.
Unlike the elderly people, the young people love experimenting with their looks.
They do not hesitate in trying new things and accepting change. Hence, they are
always on the lookout for new fashion trends.

The Corporate Culture

The youth in our country has never been as conscious about fashion as it has
become in the current times. The culture in our country is changing by the day.
People these days work in corporate offices that follow the culture of socializing.
Corporate parties and social gatherings are thrown every now and then. People
come dressed up in the best of their clothes in these parties in order to impress
their colleagues and clients.

A person’s appearance goes a long way in making an impression and hence a lot
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of importance is given to dressing up well. Now, dressing-up well has become
synonymous to dressing up as per the latest fashion, keeping in mind the place
and occasion. The young especially take out time to shop for fashionable outfits,
watches, bags/ wallets and footwear to look their best not only during special

events but even on a regular day.
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