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What is Marketing?

As with advertising, you are familiar with marketing and have been
involved in marketing most of your life. Every time you visit a store, try
a product sample, or buy a product, you are engaged in the world of
marketing. Even though you are informal marketing expert, it may still
be useful to formally define marketing. From a traditional viewpoint,
marketing is the way a product is designed, tested, produced, branded,
priced, distributed, and promoted.
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1.1t can be inferred from the passage that:

Ja. Every time you visit a store, try a product sample, or buy a product,

you are engaged in marketing.

b. Every time you visit a store, try a product sample, or buy a product,
you are engaged in advertising.

c. Every time you visit a store, try a product sample,.or buy a product,
you are engaged in producing.

Traditionally, the objectives of most marketing programs, such as

Puma’s has been to sell a product, service, or idea, in the sense that the

United Way and the Army are trying to‘convince people to denote,

volunteer, or sign up. The goal has been to match a product’s availability

and the company’s production capabilities to the consumer’s needs.
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2. As the author implies:
a. A product’s availability should be much more than the
consumer’s needs.
b. A product’s availability should be less than the consumer’s needs.

Jc. A product’s availability should match the consumer’s needs.
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Historically, marketers developed a product and then tried to find a

market for it. This is referred to as a product-driven philosophy.
Consider how you or your parents buy a car. Are you driving the car you
really want or did you find something you wished and the dealer offered
a good price, so you took it?

Most of us drive cars that are not exactly what we want, and that’s
because the car industry is not geared to provide a built-to-order car.

Automakers generally produce and hope it will sell. In contemporary

marketing, successful marketers try to determine and meet the needs

and wants of customers rather than simply providing a product.

Sometimes marketers will include the customer in the product design

and development process in order to better satisfy their needs.
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3. According to the passage, meeting the needs of customers is a
characteristic of.......

a. traditional marketing

b. old marketing

c. contemporary marketing
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Read the following statements and decide which one is_ True or False.

1. From a traditional viewpoint, marketing is not concerned with the way a
product is designed.....Fa .

2. According to the passage, the objective of most marketing programs has been
to sell a product.................

3. According to the passage, in traditional marketing the needs’and wants of
customers were important...........ccoceeeeee.

4. In contemporary marketing, successful marketers_just try to-provide a product.

5. . In contemporary marketing, successful marketers try to determine and meet
the needs and wants of customers. ........cccccceeenee.
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