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 دوازدهن  جلسه 

  درس دنباله 

 What is the relationship between advertising and public relations?  
Integrating advertising and PR media planning  

 ارتباط هیاى تبلیغات و روابط عووهی چیست ؟ 

 یکپارچه سازی تبلیغات و برناهه ریسی رسانه های ارتباطات عووهی 

 In the IMC program at Medill, we define integrated media planning as coordinated 

arned Eand earned media.  purchased securing and evaluation of all planning,research, 

about a  paid media differentiate to PR practitionersmedia is used by marketing and 

product, service, or company (advertising, promotions, direct mail, Web ads, etc.) from 

positive or negative broadcast, print, and internet media articles.  

 اکنوى به سوال زیر پاسخ دهیذ : و گسینه درست را انتخاب کنیذ. 

Choose the best answer 
2. According to the passage, 
 earned media is used by marketing and PR practitioners 
 

a.To differentiate paid media from other ones.√ 

b.To show their similarities. 

c.To compare them.  
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B:  Choose the best answer.  

The word to differentiate in line 3 means……… 

a.To recognize√      b. to receive       c. to correct  

All purchased and earned media is used by marketing and PR practitioners.  

The word purchased means………………… 

a.Buy             b. buying                      c. bought √ 

 
C: Match the word in left column with their synonyms in right column. 

 
 

1. Earned 

2. Accurately  

3. Publication  

4. Persuade 

5. benefit  

a. advantage 

b. convince 

c. the process of printing a book 

d. correctly  

e. recognize    

 پاسخ های صحیح

 
1. received 

2. correctly 

3. the process of printing a book 

4. convince 

5. advantage  

 

 



                                                                                                   

 

3 
 

 
, which accurately suggests the he term earned is used to avoid the term freeT      

company does not pay the media for the placement, but it does not address the fact that 

the publication of such stories requires hours of effort or years of experience by PR 

professionals to persuade journalists to cover the product, service, or company for the 

benefit of their readers or viewers. Just as selecting media for advertising has become a 

science and management art, the field of selection and analysis of earned media for 

public relations is now more of a science.  

 اکنوى به سوال زیر پاسخ دهیذ : و گسینه درست را انتخاب کنیذ

3. Why does the author use the term “Earned media”?  

a. in order to show that it’s free. 

b. in order to show that it may be free. 

c. In order to show that it’s not free. √ 

 

 

 

 

 

 

، چیسی به پایاى ترم نوانذه ، لطفا جسوه های هر جلسه را هطالعه بفرهاییذ، گراهی سلام و درود بر دانشجویاى با  

  نتخاب هیشود . با تشکرها اسوالات اهتحانی از هیاى جسوه 

 


